


types of communication and the role of communication tools
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all kinds of communication devices
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communication models
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Sharam model
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Berlow model
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The role of communication tools

Sloydlizo gz » Wlgioe o Lyls dnisdS 5l 518 (3548 jgyel adiless
3 W be bl g S i 5l By NS 156 e loa! g



Media as a Constructor of Real
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Algorithms and personalized content display
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Speed of dissemination and reduced opportunity for thought
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Media as a tool for social mobilization
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